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DELUXE TECHNICOLOR THEATRICAL TRAILERS 


AVAILABLE FROM YOUR LOCAL NATIONAL SCREEN 
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TRAILER 


I 


Dumbo is back! This colorful combination trailer 
announces the return of Walt Disney’s classic car- 
toon feature about the flying circus elephant, his 
peanut-sized pal Timothy Mouse, and the comical 
birds who teach him to fly. Also featured are exciting 
scenes from Walt Disney’s live-action adventure 
“THE LEGEND OF LOBO,” King of the Wolf Pack. 


RUNNING TIME: 2:41 


TELEVISION FACILI 


hIT SPOTS 


Each kit spot contains an OPEN END for local, live 
announcement. 


SIXTY-SECOND SPOT: 
DUMBO/LOBO-601K_ This spot is identical to Tag 


Trailer #3, featuring colorful cartoon and live-action 
scenes from “DUMBO” and “THE LEGEND OF LOBO.” 


THIRTY-SECOND SPOT: 


DUMBO/LOBO-301K The all-cartoon adventures 
of the flying circus elephant, together with ‘‘THE LEG- 
END OF LOBO,” King of the Wolf Pack. 


(BO EN’ 


DUMBO-CLIP #1 RUNNING TIME: 2:1% DUMBO-CLIP #2 RUNNING TIME: 3:7 

Features Dumbo’s power dive to fame! Timothy Mouse Dumbo’s hilarious feathered friends teach him to fly. 
cheers as Dumbo makes his fantastic flight around the Features Timothy Mouse and the comical birds’ song 
Big Top. and dance sequence, ‘‘When | See an Elephant Fly.” 


= REE RADIO St 


A campaign consisting of 7 spots plugging ‘“‘DUMBO / THE LEGEND OF LOBO”’ 3mm : 
(Combo), and 3 spots plugging ‘‘DUMBO” (only) on two sides of a 12-inch, SIDE 2 DUMBO (only): 


Microgroove disc, at 333 speed. 


SIDE 1 — DUMBO/THE LEGEND OF LOBO: plus 11-sec. Live Tag); and 
CUT +3: Thirty-second spot (23-secs., 
CUTS #1 AND #2: One-minute spots (51-secs., plus 9-sec. Live Tag plus 7-sec. Live Tag). 


for local announcement); 


CUTS +3 THRU +5: Thirty-second spots (24-secs., plus 6-sec. Live Tag); 


CUT #6: Twenty-second spot (14-secs., plus 6-sec. Live Tag); 
and 
CUT #7: Ten-second spot (NO LIVE TAG). 


"AVAILABLE FROM YOUR | 
| LOCAL BUENA VISTA OFFICE 


ERTAINMENT FILM CLIPS **ssssezsza‘o~ 


le y mo a — Buena Vista Distribution Co., Inc. 
\ AQ Attn. Specialty Dept. 
\ @\ - Avaliable From. Your Local 1139 Grand Conital Avenue 
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This lively tag combo features Dumbo’s power dive 
to fame and a circus parade of cartoon fun, together 
with dramatic live-action scenes from ““THE LEGEND 
OF LOBO,” King of the Wolf Pack. 


RUNNING TIME: 1:00 


TWENTY-SECOND SPOT: 


This spot contains a 10-second open end for local, live 


announcement. Mat — DUMBO-1B (1 col.) 

©Walt Disney Productions 
DUMBO/LOBO-201K Walt Disney’s all-cartoon LOOK OUT, BELOW! 
classic “DUMBO”’ returns to the screen together with 4 aan 
“THE LEGEND OF LOBO.” Dumbo, whose over-sized ears 


have made him the laughing 
stock of the circus, uses them 


TEN-SECOND SPOT: to become star of the big top 

ss ; Bic in this scene from Walt 
DUMBO/ LOBO-101K Basic title and identification Disney's cartoonalassc. 
spot, with 5-second open end for local, live announce- 


“Dumbo.” Story of a flying 
elephant, the animated feature 
is re-released by Buena Vista 


TV SLIDE-COLOR in color by Technicolor. 


2x2 metal encased slide, suitable for overlay of date 
and theater announcement locally. 


ment. 


Buena Vista vee rl Glendale, Calif. 91201 


CUTS +1 AND #2: One-minute spots (49-secs., 
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MR. EXHIBITOR PLEASE NOTE! 
To achieve maximum theatrical quality, project these films at the aspect ratios indicated below: 
“DUMBO” “Sno 1.75 to 1 / “THE LEGEND OF LOBO”’ 4SrEcr 1.75 tol 


“Dumbo’ 


Synopsis 


(Not For Publication) 


[2] )\ UMBO, an infant elephant with 
"Cy over-sized ears, is delivered by 
a stork to his mother, Mrs. 


Jumbo, a circus performer. Mrs. 
Jumbo is happy with her baby, even 
though others in the elephant troupe 
make fun of his huge ears. 

His mother tries hard to protect little 
Dumbo from the gibes of his circus folk 
and fans. When one youngster taunts 
Dumbo by pulling his ear, Mrs. Jumbo 
snatches the child up and spanks him 
with her trunk. Convinced that she has 
gone “bad,” the ringmaster orders Dum- 
bo’s mother locked up. 

Lonely, unhappy Dumbo is snubbed by 
everyone. A tough, sympathetic circus 
mouse named Timothy sizes up the situ- 
ation, befriends Dumbo, and helps get 
him into an act under the big top which 
leads to several mishaps caused by his 
comical ears. 

Finally, Dumbo is sent to clown alley, 
the ultimate humiliation for a pachy- 
derm, who is proud by tradition and 
heritage. The clowns’ act with their 
funny new performer is a success and, 


as they celebrate, some of their cham- 
pagne spills into Dumbo’s water pail. 
Dumbo and Timothy innocently drink 
and, after a pink elephant nightmare, 
awaken high in the branches of a tree. 
Timothy suspects that they flew there, 
but Dumbo, now sober, refuses to even 
consider such a thought. 

Five crows nearby become interested 
in the strangers, and give Dumbo a 
“magic” feather with which, they say, 
he can flap his ears and fly. Believing 
them and clutching the feather in his 
trunk, Dumbo takes off and soars like 
a bird. 

Later, in the middle of his act with 
the clowns, Dumbo realizes that his bil- 
lowing ears rather than the feather, are 
his secret to flight. He suddenly spreads 
his ears and performs spectacular aerial 
acrobatics to the amazement of the 
crowd. 

Dumbo has made history. He and his 
mother are reunited and, with Timothy 
as his manager, they travel around the 
country in Dumbo’s private train car. 


Mat — DUMBO/LOBO-3A (3 col.) 


TWO WALT DISNEY CLASSICS ...‘Dumbo,” an all-cartoon feature about a flying elephant 
and “The Legend of Lobo,” a live-action feature about a heroic wolf, are being presented on the 
same family entertainment program. 1) Mrs. Jumbo comforts her newly delivered baby, 
Dumbo; 2) Dumbo, dressed as a clown, gives a sizzling circus performance; 3) With those huge 
ears, Dumbo becomes the first flying pachyderm; 4) Lobo, stately king of the wolves; 5) Lobo 
carefully crosses a mile-high narrow log in this exciting scene. Both Walt Disney features 


were filmed in Technicolor and are being re-released by Buena Vista. 


A Walt Disney Animated Cartoon Classic and a 
Disney Live-Action Animal Adventure Co-hilled 


“Dumbo,” Walt Disney’s all-cartoon 
feature, is a poignant, charming tale 
about a baby elephant born with over- 
sized ears. Little Dumbo is snubbed by 
all the circus folk, who treat him like a 
freak. It’s not until the little pachyderm 
is befriended by a circus mouse named 
Timothy, that he learns to use his ears 
as wings, and in a final triumph, becomes 
the world’s only flying elephant. 

In contrast to the lighthearted “Dumbo” 
tale, Walt Disney’s “The Legend of Lobo,” 
is a dramatic, action-packed animal ad- 
venture. The film is not only based on a 
legendary tale of a giant grey wolf with 
remarkable cunning, but also actual his- 


torical facts concerning the thousands of 
wolves that inhabited the vast American 
southwest at the turn of the century. 
With “The Legend of Lobo,” Walt Disney 
also put a new twist on the conventional 
Hollywood western by starring a wolf as 
the hero and humans as heavies in the 


world of wolves. 


Photographed entirely on location in 
Arizona’s majestic mesa country, “Lobo” 
blends legend and history into a warm, 
exciting drama, resulting in one of the 
best of the Disney animal adventures. 

Both “Dumbo” and “Lobo” were filmed 
in Technicolor and are being re-released 


by Buena Vista. 


“The Legend of Loho” Synopsis 


(Not For Publication) 


In the old West, during the spring of 
1889, there is a wolf so strong, cunning 
and fierce, that he has become a living 
legend. The vaqueros call him El Feroz 
— “The Fierce One.” 

This particular spring El Feroz be- 
comes father to a pup who is destined to 
become even more famous. Lobo is the 
young wolf’s name, and the thing that 
first distinguishes him is his insatiable 
curiosity. When El Feroz scents man 
in the neighborhood of the lair and 
decides to move his family, it is Lobo 
who lags behind, investigating everything 
along the way. 

When Lobo meets up with a rattler, 
some instinct warns him to stand abso- 
lutely motionless. Even so, had Father 
and Mother not arrived when they did, 
Lobo would probably have been struck 
by the angry snake. El Feroz puts an 
end to the rattler, and Lobo re-joins his 
family. 

As the weeks go by, Lobo branches 
out on his own, explores the countryside 
and makes friends with, of all things, 
an antelope about his own age. The 


©Walt Disney Productions 


two youngsters soon become inseparable 
companions. 

With the coming of the cattlemen, the 
natural prey of the wolves is driven 
away. More and more the wolves must 
depend on the cattle herds for survival. 
Soon a war of wolf-extermination is 
underway. 

El Feroz leads the pack toward the 
wild high country. Before the wolves 
reach the rugged canyons, Mother is shot 
by one of the pursuing cattlemen. Lobo 
learns what men can do with guns; it is 
a lesson he never forgets. 

Under the leadership of cunning E] 
Feroz, the wolves take more and more 
cattle. The cattlemen decide to match 
cunning with cunning. On a snowy day, 
with the man-scent obliterated by the 
white flakes, El Feroz is caught in a 
trap. Lobo stands guard over him until 
the men ride up with their rifles; then 
he has to leave his father to his fate. 

With the death of his parents, Lobo 
becomes a lone wolf. It isn’t long before 
he is known as the smartest on the range. 
With the coming of spring, Lobo feels 
the need for companionship. He joins 
a new pack, fights the leader and de- 
feats him, and thus becomes new leader 
of the pack with a pretty black female 
as his mate. 

Lobo finds an old abandoned Indian 
cliff dwelling. It is here that his first 
children are born. Now that Lobo has 
a family to feed he must step up his 
hunting. His fame as the wildest wolf 
ever to live in the southwest spreads. 
The reward for his capture reaches a 
thousand dollars — more than on most 
human outlaws. 

A professional hunter from Texas 
rides into the territory. He is a man 
who usually gets the animal he seeks. 
But his hunting dogs and vicious wolf- 
hound are no match for Lobo. 

One day the hunter sets a trap so 
cunningly that he is sure this time he 
will not fail. Lobo’s mate goes out to do 
the hunting and is caught in the trap. 

The hunter has not got the wolf he 
wants, but he is certain he now has 
the thing which will bring him final suc- 
cess. He knows Lobo will seek his mate 
and disregard danger to reach her. So 
instead of killing the mother wolf, he 
locks her up in a small outbuilding at 
the ranch. 

Lobo does come for her. The hunter’s 
shot misses. But Lobo now knows where 
his mate is. He rounds up the wolf pack 
and leads them to the ranch. There they 
start a cattle stampede and in the con- 
fusion, Lobo liberates his mate. 

Lobo knows he can no longer live in 
this territory. He takes his family and 
his pack into a land so wild, man has 
not yet invaded it. 


Disney's “Dumbo” and “Lobo” Provide 
Hilarity and High Adventure 


Two Walt Disney motion pictures are 
being billed together for the first time 
in an all-Disney package of family film 
entertainment. 

Disney’s animated cartoon classic 
“Dumbo” returns to theater screens to 
thrill millions of movie goers again and 
to delight millions more for the first time. 
It is the poignant tale of a baby elephant 
with oversized ears, the laughingstock of 
the entire circus. The little pachyderm is 
befriended by a sympathetic mouse named 
Timothy, and with his help, learns to use 
his ears as wings. In the hilarious climax, 
little Dumbo soars high above the big 
top, spraying those who had mis-treated 
him with peanuts. In the end he is pro- 
claimed the world’s only flying elephant 


and gains international fame. 

Turning to high adventure, Walt Dis- 
ney presents one of the most unusual 
live-action western animal adventures 
ever filmed. Full of suspense, “The 
Legend of Lobo” puts a new twist on the 
conventional Hollywood western by star- 
ring a wolf as the hero and humans as 
heavies in a world of wolves. 

In color by Technicolor, “The Legend 
of Lobo,’ was co-produced by James 
Algar and narrated by country-western 
star Rex Allen. 

“Dumbo,” also filmed in Technicolor, 
is based on a story by Helen Aberson and 
Harold Pearl. Both films are re-released 
by Buena Vista. 
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Mat — DUMBO-2C (2 col.) 


FLAP YOUR EARS ... Little Timothy Mouse tries to give his 
pal Dumbo flying lessons in this scene from Walt Disney’s 
cartoon classic, “Dumbo.” Story of a flying elephant, the 
animated feature is re-released by Buena Vista in color 

by Technicolor. 


©Walt Disney Productions 
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Mat — DUMBO-2A (2 col.) 
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With a “magic” feather in his trunk, 
Dumbo and his pal Timothy Mouse prepare a big surprise for 
the circus audience in this amusing scene from Walt Disney’s 
cartoon classic, “Dumbo.” Story of a flying elephant, the 
animated feature is re-released by Buena Vista in color 
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A Talking Train Steals Scene 
in Walt Disney’s “Dumbo” 


ASEY Jr., an animated little cir- 

cus train equipped with a half 
human, half locomotive voice, is 
one of many delightful charac- 
ters featured in Walt Disney’s all- 
eartoon classic, ‘Dumbo,’ being re- 
released by Buena Vista. 

Using an electronic instrument called 
a Sonovox, the Disney sound men were 
able to give Casey Jr. a voice that 
sounded like a train talking, if a train 
could talk. 

To accomplish this, the chugging and 
whistling sounds of an actual locomotive 
were first recorded. Then the Sonovox 
operator held part of the unique appa- 


ratus — biscuit shaped resonators — to 
the throat of the actor playing Casey 
Jr’s. voice. When the recording of the 
locomotive sounds was played back, the 
sound vibrations traveled from the rec- 
ord through the apparatus and into the 
actor’s larynx as he silently mouthed 
the words of dialogue into a micro- 
phone. The result was a most believable 
talking train. 

In color by Technicolor, “Dumbo” is 
a poignant tale of a baby elephant with 
over-sized ears, who with the help of 
a little mouse named Timothy, learns to 
use his ears as wings and becomes the 
world’s only flying elephant. 


Artists Give Elephants “Facial Treatment’ 
for Disney’s Classic “Oumbo”’ 


Sa HEN artists at Walt Disney 
Productions began developing 
various circus animal char- 
ee acters for the studio’s ani- 

mated feature, “Dumbo,” which is being 

re-released, they ran into a problem with 
the elephants. 

The title character is a baby pachy- 
derm with over-sized ears who becomes 
the laughingstock of the circus. But with 
the help of his little pal, Timothy Mouse, 
Dumbo learns to use his ears as wings, 
becoming the world’s only flying 
elephant. 

Besides Dumbo, there are a dozen other 
elephant characters in the color by Tech- 
nicolor film. 

The artists discovered at once in draw- 
ing close-ups of the pachyderm’s heads, 
they were faced with a big bulge of 
forehead, two beady eyes set far apart, 
and a proboscis that would hardly fit 
in a love scene. 

How could they convey emotions with 
a set of features like those? 

The animators evolved a subtle de- 
velopment of line treatment and planned 
staging to achieve what at first had 
seemed impossible — the delineation of 
various facial expressions and reactions. 
By concentrating the features, bringing 
the eyes closer together and enlarging 
them, emphasizing expressive cheeks 
and jowls, and suggesting eyelashes, 
they were able to give the immense 
beasts very definite personalities. 

There was also another difficulty. An 
elephant’s trunk conceals its mouth; the 
mouth must be seen to be heard. The 
animators solved that by having their 
cartoon actors use their trunks when 


they spoke, either lifting them or ges- 
turing to the side. Thus the mouth was 
revealed, and at the same time, the 
gestures added emphasis to action. 
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GIDDY RODENT ... Timothy 
Mouse becomes tipsy after 
accidentally drinking some 
champagne in this amusing 
scene from Walt Disney’s 
cartoon classic, “Dumbo.” 
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WALT DISNEY Presents 


THE 
LEGEND 
OF 


.. King of The Wolfpack 


A Tale of the Old West told 
in song and story by 
REX ALLEN 


with the Sons of the Pioneers 


Screenplay by 
Dwight Hauser 
and James Algar 


Based on a story by 
Ernest Thompson-Seton 


For Cangary Limited 
Field Producer 


JACK COUFFER 


Music 


Co-Producer 


JAMES ALGAR 


Photographers 
Jack Couffer Lloyd Beebe 


Oliver Wallace 
Song: ‘THE LEGEND OF LOBO” 


Richard M. 
SHERMAN 


and Robert B. 


SHERMAN 


Technicolor® 
Re-released by Buena Vista Distribution Co., Inc. 


Orchestration 


Walter Sheets 

Norman Palmer, A.C.E. 
Erwin L. Verity 

Robert O. Cook 

Evelyn Kennedy 


Running Time: thr. 7 min. 


Mat — LOBO-2A (2 col.) 
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LONG DROP... To cross a mile-high, narrow log bridge is a 
challenge even for sure-footed Lobo in this scene from Walt 
Disney’s “The Legend of Lobo.” Story of a heroic wolf’s exploits 
and adventures, the feature was produced in color by Technicolor 
for Walt Disney Productions with James Algar as co-producer 
and Jack Couffer as field producer. Algar and Dwight Hauser 
wrote the screenplay; Rex Allen narrates in the Buena Vista 


re-release. 


History and Legend Combined in 
Disney's “Legend of Loho” 


Walt Disney’s animal adventure film, 
“The Legend of Lobo,’ which is being 
re-released by Buena Vista, is based not 
only on a legendary tale of a giant grey 
wolf with remarkable cunning, but also 
actual historical facts concerning the 
thousands of wolves that inhabited the 
vast American southwest at the turn of 
the century. 

After man destroyed the great buffalo 
herds which were their natural prey, the 
wolves turned to range cattle and sheep 
for sustenance. The resulting loss of 
stock was staggering. In New Mexico 


alone, the estimated loss in 1879 was 
34,000 head of cattle and 165,000 sheep. 
Arizona and Montana suffered even 
greater depredation. 

In 1880, the cattlemen declared vigor- 
ous war on wolves; traps and poison were 
imported in vast quantities and a bounty 
was offered for each wolf pelt. For nine 
years, enormous numbers of wolves were 
killed by cattlemen and hunters. Wolves 
seemed to be on the verge of extinction. 

Then, in 1889, a new intelligence spread 
among the remaining wolves in an un- 
canny manner. Steel traps and poison, 


Mat — LOBO-1A (1 col.) 
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KING OF THE WOLVES... 
Lobo, royal in his bearing, 
noble in his ways, outwits man 
with courage, instinct and 
cunning in Walt Disney’s “The 
Legend of Lobo.” Story of a 
heroic wolf’s exploits and 
adventures, the feature was 
produced in color by 
Technicolor for Walt Disney 
Productions with James Algar 
as co-producer and Jack 
Couffer as field producer. 
Algar and Dwight Hauser 
wrote the screenplay; Rex 
Allen narrates the Buena 
Vista re-release. 


Disney's “Legend of 
Lobo” One of Studio's 
Most Powerful Movies 


Walt Disney’s screen adventure, “The 
Legend of Lobo,” which is returning to 
motion picture theatres, is one of the 
most powerful animal stories to be pro- 
duced by the Disney Studio. 

Based on a real-life legend about a 
wolf king that drove Southwestern ranch- 
ers to one of the greatest animal hunts 
of all time, it depicts the events from 
the wolf’s point of view. 

Lobo, the wolf hero, like his legendary 
cattle-raiding namesake of the 1890’s is 
a giant powerful enough to seize a steer 
and bring it down with speed and facility. 

Disney shows him as a great, shaggy, 
grey character that is never fooled by 
the tricks of man. Lobo knows a rifle 
by sight, can smell the steel of a trap 
buried under ground, and never touches 
meat he has not killed himself, or seen 
killed by his pack. He avoided poisoned 
or tainted food. 

He towered over the rest of the pack 
and his deep, resonant howl was a signal 
to cattle men to protect their herds. 

In color by Technicolor, a Buena Vista 
re-release. 


©1972 Walt Disney Productions. Permission 
is hereby granted to newspapers, magazines 
and other periodicals to reproduce the 
material in this ‘‘Dumbo’’ and ‘‘The Legend 
of Lobo’’ pressbook for news or editorial 
use. The permission to reproduce art work 
herein contained is granted upon the ex- 
press condition that proper copyright notice 
be affixed. No other uses of the material 
contained herein may be made without 
prior written authority from the copyright 
proprietor. 


Many Myths 
About Wolves are 
Laid to Rest 

in Disney Film 


During production of Walt Disney’s 
“The Legend of Lobo,” a true-life tale 
about a remarkable wolf king, Academy 
Award winning producer-director James 
Algar laid to rest many myths about the 
habits of wolves. 

Algar, who co-wrote and co-produced 
the Buena Vista re-release, says, 

“During my research on wolves, I was 
surprised to discover that reports of their 
alleged villainy are erroneous. Most peo- 
ple think the wolf is a vicious, savage 
man-killer. That’s just not true. There 
seems to be no recorded evidence that a 
man has ever been killed by a wolf. 

“T also discovered that the male wolf 
is one of the most loyal ‘family men’ in 
the animal kingdom. He mates for life, 
and raises and trains his young cubs with 
love and affection.” 

Algar thinks it is a fallacy that 
wolves are wanton killers. 

“The wolf kills only for his own needs. 
At the turn of the century, the wolf 
began attacking cattle, but that was be- 
cause the white man had killed off the 
buffalo which wolves had relied upon 
for food,” he says. 

“Unfortunately, the wolf’s physical 
appearance hasn’t helped to win him 
human friends either. His sharp teeth 
and fearful howl are enough to scare 
anyone. Actually, though,” explains Al- 
gar, “that frightening howl is just a 
method of communication. Unable to 
bark like a dog, his howl must represent 
everything from joy to sadness to the 
hunting call. 

“In bringing ‘Lobo’ to the screen, we 
tried to present a factual, true-life por- 
trait of one of the animal kingdoms’ 
most loyal and noble animals.” 

In color by Technicolor, “The Legend 
of Lobo” was produced by Cangary Pro- 
ductions, Ltd. for Walt Disney with 
James Algar as co-producer and Jack 
Couffer as field producer. Algar and 
Dwight Hauser wrote the screenplay, 
with Rex Allen narrating the Buena 
Vista re-release. 


the most effective tools of the wolf 
hunters, became practically useless. The 
wolves suddenly seemed to comprehend 
modern dangers. The wolf hunter had to 
rely on his wits to kill his enemy. 

During the 1900’s, wolf hunters dis- 
covered a basic weakness in their quarry: 
the wolf was completely devoted to mem- 
bers of its family. The rest was easy. 
Trap one wolf and wait in ambush for 
others to come to the rescue. And so, by 
the 1920’s, the wolf was finally elim- 
inated from the range. 

In “The Legend of Lobo,” Walt Disney 


weaves these historical facts with a most 
unusual legend and presents a powerful 
film about a wolf king that drove 
Southwestern ranchers to one of the 
greatest animal hunts of all time. 

In color by Technicolor, ‘The Legend 
of Lobo” was produced by Cangary Pro- 
ductions, Ltd. for Walt Disney with 
James Algar as co-producer and Jack 
Couffer as field producer. Algar and 
Dwight Hauser wrote the screenplay, 
with Rex Allen narrating the Buena 
Vista re-release. 
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EXPLOITATION 


ELEPHANTASTIC 
CiRCUS 
PROMOTIONS 


Most of the fun and adventure in the film “Dumbo” 
takes place in a circus environment. This circus angle 
can be used in many types of promotions to make your 
engagement a “Huge” success. 1). Decorate an old car 
with “Dumbo” posters, streamers and bright colors. 
Name the car the “Dumbo-mobile.” Dress someone in a 
clown outfit and have him drive the car around your city 
handing out coloring contests, heralds, balloons and 
high-flying characters contests. 2). Dress your employees 
in clown costumes and decorate your theatre to give that 
festive circus atmosphere. 3). On opening day have a 
special clown promotion which would award prizes to 
patrons coming to your theatre in the best clown costume 
and a special award for the best clown make-up. 4). Have 
a special “Dumbo” lookalike contest. Contestants who 
create costumes which look the most like “Dumbo” would 
be the winners. This would make a great tie-in with a 
pet store. 


DUMBO SONGS, 
MUSIC AND 
STORY 


Exhibitors are invited to tie-in with Disneyland Records 
delightful “Dumbo” record albums. Available are ST-3904, 
a 12” LP storyteller record of the “Dumbo” story, music 
and four songs, packaged in a 12 page full color illus- 
trated book; Little LP-324, a 7” LP record that features 
two “Dumbo” songs, enclosed in a 24 page full color 
book; and DQ-1204, a 12” LP record of all the songs from 
the “Dumbo” soundtrack. These Disneyland Records 
albums are ideal for intermissions, lobby and window 
displays, contests, music store tie-ins, local schools and 
libraries and for air play and promotion on radio and 
television shows in your area. Your local Disneyland/Vista 
Distributor will be pleased to assist you with your promo- 
tion ideas. Page 7. . of this presshook has full details 
on the Disneyland “Dumbo” records available to you. 


CAN YOU NAME THESE HIGH-FLYING WALT DISNEY 
STARS AND THE MOVIES THEY APPEARED IN}? 


& 


© 1972 Walt Disney Productions 
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MAT DUMBO-3X 


ANSWERS: 1.) PETER PAN (“PETER PAN’’) 2. TINKER BELL (“PETER PAN’’) 3. 
PROFESSOR BRAINARD (“ABSENT-MINDED PROFESSOR” & ‘‘SON 
OF FLUBBER’’) 4. DUMBO (‘‘DUMBO’’), 5. MARY POPPINS (“MARY 
POPPINS’’) AND 6. EGLANTINE PRICE & COSMIC CREEPERS (‘‘BED- 


KNOBS AND BROOMSTICKY’’) 
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FOR SOARING 
PROMOTIONS 


One outstanding, high-flying form of advertising 
“Dumbo” and your engagement is with inexpensive, color- 
ful balloons. One side of these “high-sell” balloons is the 
art pictured and on the other side is your theatre imprint 
copy. You can take advantage of this lighter-than-air way 
to advertise in the following manner: 1. Distribute them 
at shopping centers, concentrating on youth oriented 
outlets such as shoe, toy, ice cream and clothing stores. 
2. Give them away to hosts of TV shows for kids. Let 
him give them out as prizes or simply give them away to 
every child on the show and in the audience. 3. Offer 
halloons to every child admission to your theatre at least 
three weeks in advance of your “Dumbo” playdate. 4. 
Give balloons away in conjunction with any contest. 5. 
Tie-in with a local gas station or fast food eating place 
and have them hand out balloons with every purchase. 
These promotional balloons are seven inches in diameter 
and are hedecked in a variety of colors. IMPORTANT! All 
shipments are postpaid. Your order must include a check 
or money order for the full amount. Also please don’t 
forget your theatre imprint copy, which National Latex 
Company will set up in type for imprinting. Allow two 
weeks for delivery. 


NAME THE 
HIGH-FLYING 
STARS CONTEST 


This is a perfect contest for newspapers, merchant 
tie-in, or heralds. Have the contestants name the Disney 
character, the movie the character appeared in and the 
method the character uses to fly. See below for answers. 
Tie-in with local merchants for promoted prizes. 


ORDER TODAY FROM NATIONAL SCREEN SERVICE! 


DUNBO 
BROWSER 
DISPLAY CASE 


This 72” high display case, aglow with bright shopper- 
stopper colors, features most of the “Dumbo” books, 
games and puzzles. They will be erected in department 
stores, chain and variety shops and other retail outlets 
nationwide. The display has ample room for your theatre 
and playdate information on the front and Western’s sales 
force has been instructed to tie-in with our movie when- 
ever possible. Don’t miss this opportunity of tieing-in 
your theatre with this outstanding display in stores 
throughout your city. See page || of this pressbook for 
more exciting details on publications. 


CONTACT YOUR LOCAL BUENA VISTA REPRESENTATIVE FOR 
COMPLETE DETAILS. 


SPECIAL LOBO 
CHECK LIST 


Here is a check list of places to supply stories, stills 
and posters well in advance of your playdate. 

[_] Zoos, arrange a special display of stills and posters 
from the film on a bulletin board near the wolf 
exhibit. 

(_] Pet stores, kennels, Humane Societies. Tie-in with an 
ecological essay contest “What can be done today, to 
protect the wolf and other endangered animals from 
becoming extinct.” 

[_] Schools and PTA groups. 

[| Natural History Museums and Science Museums, 
suggest that they use some of this pressbook mater- 
ial in their publications. 

[_] Special promotional mailers to Girl and Boy Scout 
Troops, or any other group that is in any way affili- 
ated with animal welfare or conservation. 

[_] Naturalist and Travel clubs. 


Walt 
Disneys 


StorytellerLP 12” ST-3904 334% RPM 
Suggested retail $3.98 


Disneyland Records famous 
combination... 
A magnificent 12” LP 
record of the ‘‘DUMBO"”’ 
story, songs and music 
and a 12 page book 
of full color 
illustrations. 


SONGS: 
‘Casey Jr.”’ 
“Baby Mine’’ 


‘“‘Pink Elephants 
On Parade’”’ 


“When | See An 
Elephant Fly’’ 


IE TTLALLKLKLKAKLLLAALLAL LL 


dis enclos sre : 


ST-3904 


A the songs trom : 


WALT. pISNEYS 


LLP-324 


LLP-324 7” 33% RPM Suggested retail $.98 


A 7" LP record with the story of ‘‘DUMBO"”’ and the songs 
‘‘Casey Jr.’’ and ‘‘When | See An Elephant Fly,’’ plus a 
24 page full color book. 


icture Sound Track 


: Including the songs: 
Music from the Original Motion Pi ? 


Side One DQ-1204 Side Two 
DQ-1204 Main Title Pink Elephants On Parade 
Look Out For Mr. Stork Dumbo and Timothy 
all the songs from ‘‘DUMBO” DQ-1204 12” Casey dc and Somme When | See An Elephant Fly 
; e Roustabouts Finale 
334%, RPM Suggested retail $1.98 Baby Mine 


MR. EXHIBITOR: Yeu can. oe whee vecotcs at REDUCED 
RATES FOR PROMOTIONAL PURPOSES. For information, con- 
tact your local Disneyland/ Vista Distributor or: _ 
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Disneyland / Vista MAE KE ede ore avenue, 
ede gas Rentornie 91201. _ 
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NESTLEsS 


Ap 
& 


@ 
TIE-IN 


AN EXCITING NATIONAL 
CAMPAIGN THAT WILL 
PROMOTE WALT DISNEY’S 
‘“‘DUMBO"” AND MAKE YOUR 
ENGAGEMENT A HIGH-FLYING 
SUCCESS!!! 

Promotional Format: Quik’s 
national tie-in is built around a 
Sweepstakes, with five family 
vacations to Disneyland, as 
Dumbo’s guest, the grand prizes. 
Other prizes include, 2,000 
Dumbo albums and 1,000 Dumbo 
lunch boxes. 


win a family trip as Dumbo's guest 


Ween. | Jyh 


' AT 


1nd/DUMBO SWEEPSTAKES 


350,000 POINT 
OF SALE 
DISPLAYS 


Quik will distribute 40,000 shelf talkers 
(pictured above) plus 1714" x 2444" 
posters, 14” x 18” stacker cards and 

914" x 20” case cards for display 
nationwide. The dominant message 
throughout the whole campaign is 
““aurmpo.”’ 


COMPLIMENTS OF 


Nest LES e 


NATIONWIDE 
TV 
ADVERTISING 
PACKAGE 


A special color (:30) commercial 


NEY'S 
— WALT DISN’ oe 
CURRENT CARTOON MOVIE 


AT YOUR LOCAL THEATRE 


How TO ENTER: 


| ad featuring actual footage of Dumbo in 
canal BID TO FABULOUS, DISNEYLAND Disneyland. This national TV campaign 
= cance Sm at SMe sco axes ENDS MAY 15:1573 will average 13 spots a week over a 16 
Trewern ae OF NESTLES Quik Foca wo PURCHASE REQUIRED “SWEET ie ata oy oncaren 2577 gyn week perio d reachi nga viewi ng 

INO PRE 1,000 ONE YEARS cToevTELLER DUMBO BOOK RECT audience in the millions. 


" STOR THERMOS 
pot 7000 INET AND HIS PRIENDS LUNCH BOXES WITH 
ATH PRI ; t 


HERE ARE THE QUIK DISTRICT MANAGERS TO HELP YOU WITH A SPECIAL PROMOTION IN YOUR CITY. 


Region | G. J. Carroll — Baltimore W. C. Hamby — Dallas W. F. Murner — St. Louis Region IV 
M. Halfond N.Y The Nestle Company, Inc. The Nestle Company, Inc. The Nestle Company, Inc. 
Th N. mH a a 6801 Eastern Avenue 318 Cadiz Street 7045 Graham Road R. E. Servaes — San Francisco 
ree. hes e nah leer . Baltimore, Md. 21224 Dallas, Texas 75207 Hazelwood, Mo. 63042 The Nestle Company, Inc. 
é n eG 507094 301-ME3-6800 214-R17-8216 314-JA4-2660 520 S. El Camino Real p 
eacaucus, N.J. Pix. , San Mateo, California 94402 ‘ 
201-865-2232 L. S. Mauro — Atlanta Region II R. L. Stevenson — Cincinnati 415-342-7792 
The Nestle Company, Inc. The Nestle Company, Inc. 
J. P. Ryan — New England P.O. Box 47189 W.R. Trapp — Chicago 49 Central Avenue, Rm. 605 C. W. Combs — Los Angeles 
The Nestle Company, Inc. 100 Best Friend Rd. The Nestle Company, Inc. Cincinnati, Ohio 45202 The Nestle Company, Inc. 
872 Massachusetts Ave. Doraville, GA 30340 3401 N. Wolf Road 513-621-3434 3807 Wilshire Bivd. 
Cambridge, Mass. 02139 404-448-9150 Franklin Park. Ill. 60131 : Los Angeles, CA 90005 
617-UN4-1284 =) 312-455-7330 Region III 213-386-8070 
- G. Cullen — Florida C. W. Gleich — New Orleans 
T. R. Henkel — Buffalo The Nestle Company, Inc. J. R. Giegerich — Cleveland The Nestle Company, Inc. O. M. Golden — Seattle 
The Nestle Company, Inc. 4040 Woodcock Drive The Nestle Company, Inc. 313 Brenton Bank Bldg. The Nestle Company, Inc. 
360 Delaware Avenue Suite 30 Hanna Building Davenport, lowa 52803 316 N. Main Street 
Buffalo, New York 14202 Jacksonville, Fla. 32207 Cleveland, Ohio 44115 319-322-0926 Milwaukee, Oregon 97222 
716-TL2-6231 904-396-2279 216-523-1970 503-659-3270 
lets a f L. B. Phelps — Minne i 
A. W. Sigrist — Philadelphia R. T. Plezzano — New Orleans A. P. Gerbasi — Detroit The Aastin ee H. E. Nelson — Denver 
The Nestle Company, Inc. The Nestle Company, Inc. The Nestle Company, Inc. Pentagon Office Park The Nestle Company, Inc. 
1005 Sherman Avenue 212 Veteran’s Memorial Blvd. 1951 E. Ferry Street, Rm. 308 Room 353 Terminal Annex 
Pennsauken, N.J. 08110 Metairle, La. 70005 Detroit, Michigan 48211 4600 W. 77th Street P.O. Box 5207 
609-665-0107 504-834-9097 313-923-8282 Minneapolis, Minn. 55435 Denver, Colorado 80217 
612-920-8277 303-266-3838 
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TIE-IN 


500 SHAKEY’S FAMILY RESTAURANTS NATIONWIDE WILL GIVE AWAY MORE THAN 
1.5 MILLION “THE LEGEND OF LOBO” IRON-ON-PATCH PREMIUMS. THAT MEANS A 
POTENTIAL OF 1.5 MILLION MINIATURE WALKING BILLBOARDS FOR “LOBO.” HERE 
ARE THE APPROACHES SHAKEY'’S IS USING TO PROMOTE ‘“‘LOBO” IN YOUR CITY. 


TIE-IN AD MATS COLOR POSTERS 


Special ad mats (pictured below) for local 
newspapers, feature a strong ‘‘LOBO” credit and 
provide imprint space for your theatre to tie-in with 
this exciting campaign. 


The ‘‘LOBO”’ wanted poster theme is again carried 

in the Shakey’s 11” x 17” color poster (pictured 
below). It is designed for display in Shakey’s family 
restaurants, but could be utilized by exhibitors 
interested in tieing-in with their local Shakey’s parlor. 
An open space is provided for your theatre imprint. 


AVAILABLE FREE ONLY AT 
y 


0 
NE WITH EACH PIZZA PURCHASE 
Get Al Four 


DIRECT 
MAIL 
FLYER 


This special flyer will be used 
in conjunction with Shakey’s 
Birthday Club lists and will 
again promote ‘‘Lobo’’ to 
thousands of kids 
everywhere. 


See Way; Disney 5 


°Y Studios 
qT excit 
HE LEGEND OR Lopat"ent mov 


COLOR SHAKEY’S 


“Legend of Lobo” 


NA é IONAL 25 second Television 
: (SHAKEY’S MUSIC UNDER) VOICE: (Lobo Song) (Song continues) ANNCR: Walt Disney’s current 
T T Com mercial BOY: Shakey, | want a pepperoni Lobo, Lobo... ... wild and free. movie, “The Legend of Lobo” 
VW & a ae, pizza and a Lobo iron-on patch inspires Lobo iron-on patches 
\ Mes LS py é 


Pictured at right is the 
storyboard of the color 30 
second TV spot featuring 

actual footage from Walt 
Disney’s ‘‘The Legend of Lobo”’ 
and promoting the iron-on-patch 
premium offer. 


Iron them on your jacket, sweater You can get one free... ... with each pizza purchase at (Music continues under) 
or faded jeans. Get all four your nearby Shakey’s 


THESE SHAKEY’S REGIONAL SALES MANAGERS ARE READY TO WORK WITH YOU ON LOCAL PROMOTIONS. 


Eastern Region Midwestern Region Western Region Company-Owned Parlors only 
Mr. Don Simons Mr. Jack Worfler Mr. Stu Sawdon Mr. Stan Oliveira 

Advertising & Promotion Consultant Advertising & Promotion Consultant Advertising & Promotion Consultant Marketing Supervisor, Company 
5600 Columbia Pike, Suite 102 P.O. Box 1597 17332 Irvine Boulevard, Suite U Operations 

Falls Church, Virginia 22041 Englewood, Colorado 80110 Tustin, California 92680 P.O. Box 1597 

703/820-8750 303/761-3431 714/544-0627 Englewood, Colorado 80110 


Mr. Mel Stiger, Regional Manager Mr. Phil Harmon, Regional Manager Mr. John Ervine, Regional Manager Bhacipier nlite 


5600 Columbia Pike, Suite 102 1828 Walnut Street, Suite 524 17332 Irvine Boulevard, Suite U 
Falls Church, Virginia 22041 Kansas City, Missouri 64108 Tustin, California 92680 
703/820-8750 816/471-0400 714/544-0627 
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A SUPER EXCITING COLORING CONTEST 


4 column size only .. . Available from national screen. 


2” 


yg, ae ma Gare 


© 1972 Walt Disney Productions 


MAT CC-DUMBO-4 


The kids in your city will have lots of fun with this delightfully designed coloring contest. It has been 
especially created to capture all the circus fun and adventure that families everywhere will be en- 
joying in Walt Disney’s ‘‘Dumbo.’’ 

There are various ways of using this challenging coloring contest, here are a few examples: 1) As 
a herald for distribution in supermarkets (have them stuffed into grocery bags), children’s shoe 
and clothing stores, ice cream stores, playgrounds, pet stores, your theatre lobby and particularly. 
at fairs, carnivals and circus extravaganzas that come to your city. 2) Use them in your tie-ins with 
Quik, music stores and art stores (stress the artistic quality of the animation in ‘‘Dumbo’’). 3) Use 
it as a contest in your daily or school newspapers at least four weeks in advance of your playdate 
and most of all, use your imagination for a great and rewarding promotional campaign. NOTE: Be { 
sure to display all the entrants in your lobby for that extra touch of showmanship. Order today from 
National Screen Service, four column size only. Mat-CC-Dumbo-4 x 
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PUBLICATIONS 


A GREAT WAY TO PROMOTE THIS ELEPHANTASTIC 
WALT DISNEY ANIMATED FILM CLASSIC! 


@WALT Disneys 


DUMBO 


Little Golden Book 39¢ Whitman/Coloring Book 39¢ 


Whitman/Frame-Tray 
Puzzles (2) 39¢ each 


Whitman/ Match and Color 39¢ 


Whitman 
Magic Slate 39¢ 


CONTACT YOUR [ LOCAL BUENA VISTA REPRESENTATIVE FOR A 
WHITMAN/GOLDEN REPRESENTATIVE OR DISTRIBUTOR IN YOUR CITY. 


[ x NOW, WwW, LOBO W WAS 
SIX MONTHS OLD 
THAN THE OTHER PUPS... 
S OSE LiKe HIS DAD IN EVERY WAY:~[/ 
Es y 


TREASURYof CLASSIC TALES EXCEPT ON 


VET WITH THE HUNT \ — — _ se — — — — _ 
N » 4 # Se SSE x a : 
c 6 BO SHOWED HER IT COULD BE es 
XY al coors oe as Sart jag AFTER we GOT _UP ENOUGH NER ye 0 _TRY : a 

BE? os as a 
S conFic DENCE OF H'S BREED ~- ra oe Gi 


sk BR 24 | presented by 
2s9 iP = Ee et KING FEATURES SYNDICATE. 


3 
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a Nes xe ; eS i ae ection: cua series in full ‘eclar comic 
an ie , # | sections to guarantee top boxoffice grosses for ‘‘The 

| Legend of Lobo.” The strip will run for 13 weeks in 
_ newspapers in forty major metropolitan cities, with 

an estimated readership of more than 50 million. 


a rit 
Hi: SF FAME SPREAD FAR AND WIDE: 


[Sno RT) eR TD | aA ee = | Build interest in advance of your playdate by setting 


up a story board in your lobby, adding a new strip 
- each Sunday. Everyone will be uae and reading 
pend the tla the of ae _ 
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Deluxe Full Color 


POSTERS AND ACCESSORIES 


ORDER TODAY! LET EVERYONE KNOW THAT THIS ENTERTAINING WALT DISNEY 
COMBINATION IS COMING TO YOUR THEATRE! 


HE ONLY... THE HUNTER... THE HUNTED! 
in one lifetime : 


one: °° 
aie AE FABULOV® 


Walt Disneys 


he was both, 


ORDER 
THESE SUPER 
POSTERS 
AND ACCESSORIES 
TODAY, FROM 
YOUR LOCAL 
NATIONAL 
SCREEN 
Birr vViCE. 


The Wolfpack 


THE 
HUNTER... 
HUNTED! 

in one lifetime & 

he was both, £ 


A. ll | 
King of The Wolfoack | 


Le. 
HOLLYWOOD 
EE SPECIAL |] 


TEN FULL COLOR 
11x14’s ... FOUR STILLS 
AND A TITLE CARD FOR 
EACH DISNEY FILM. 
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DUMBO’S MANY MOODS 


Motion picture audiences witness- 
ing Walt Disney’s feature-length 
cartoon, “Dumbo,” will find their 
laughter changing to tears and back 
to laughter again, for this Disney 
favorite is a skillful combination of 
heart-tugs and hearty laughs. 

The Technicolor production, re- 
released by Buena Vista, relates the 
story of the little elephant, born 
under the Big Top, whose immense 
ears make him a laughing stock. 
How Dumbo gains fame and fortune 
is unfolded in a series of merry, 
touching, exciting and comic ad- 
ventures—something for everyone. 


MAT-DUMBO-1A 


PRELUDE TO PINK ELEPHANTS . . 
Dumbo, the little elephant with the big 
ears, has accidently consumed too much 
champagne and will soon see Technicolor 
pachyderms in Walt Disney's cartoon 
feature, 'Dumbo." The film is being 
re-released by Buena Vista. 


SYNOPSIS 


At the winter quarters of a circus 
the Stork brings new cubs to all 
the animals, except to the elephant, 
Mrs. Jumbo. Aboard an animated 
train, Casey Junior, the circus en- 
gine, starts the season’s tour. But 
the tardy Stork overtakes the train 
and drops a baby elephant to the 
yearning Mrs. Jumbo. Alas, the 
baby has ears as big as itself. 

The Five Dowager Elephants 
taunt the newcomer and name it 
Dumbo. To Dumbo’s aid comes sym- 
pathetic little Timothy Mouse, who 
comforts him and his mother and 
teaches Dumbo tricks. 

Meanwhile Mrs. Jumbo has been 
put into a barred cage because she 
charged at people that jeered Dum- 
bo. To gain Mrs. Jumbo’s release, 
Timothy Mouse gets Dumbo into a 
pyramid act composed of the Five 
Dowager Elephants. Poor Dumbo 
fumbles and upsets the pyramid 
when he crashes into it from a 
platform near the top. 

Casey Junior carries the show to 
the next town, with Dumbo in dis- 
grace and demoted to a clown act 
with a group of burlesque firemen. 
Dumbo feels this deeply, and has a 
dream in which he is among the 
clouds with a horde of Pink Ele- 
phants and Timothy Mouse. He 
wakes with Timothy Mouse in a 
tree top. It is at this point that they 
receive aid and advice from a gang 
of Five Old Crows. 

It develops that Dumbo’s great 
ears serve as wings, and, learning 
to use them, he is able to soar the 
empyrean. 

Timothy Mouse becomes Dumbo’s 
manager and has him perform all 
over the world to great acclaim, 
after they obtain Mrs. Jumbo’s re- 
lease, 


Walt Disney's “Dumbo” Returns With Roster 
Qf Captivating Characters, Fun and Songs 


The host of funny and fascinating characters in Walt Disney’s 
feature-length cartoon, “Dumbo,” are here again to captivate 
theatre audiences of all ages. Leading the parade is the hero who 
gives his name to the title, Dumbo, the sail-eared, little baby 
elephant of world-wide fame. 


Then there is the comedy team which convulses audiences, the 
Five Crows, birds who speak with rich and spontaneous humor, 
and whose “dawn dance” and “word game” are among the most 
comical things Disney has ever created. Timothy Mouse, Dumbo’s 
side-kick and benefactor, is another ingratiating individual, as is 


Casey Junior, the brisk and alert little engine that pulls the circus | 


train. 


“Dumbo” is the story of a baby elephant who was born with 
enormous flapping ears. His appearance makes him a figure of fun 
and the butt of all the circus pranksters. His experiences and ad- 
ventures are remarkable as he strives for fame in order to estab- 
lish himself as a personage in his world of the circus. Of course he 
eventually succeeds, in a way that makes him world famous and 
the most renowned little elephant of all time. 


All this is told with the delightful Disney humor. And there are 
nine wonderful songs for the characters to cut capers to. Perhaps 
the most outstanding of these is “Pink Elephants,” a completely 
hilarious number sung by Dumbo and Timothy Mouse when they 
innocently drink too much champagne. The song title indicates the 
kind of dreams they have. 


Another delightful musical number is “Casey Junior,” sung by 
the little railroad engine himself in infectious style. Other songs 
are: “When I See An Elephant Fly,” sung and danced by the hit 
comedy team of the picture, the Five Crows; “Look Out For Me, 
Stork”; “Clown Song,” sung by the circus clowns when their act 
goes over so well; “Spread Your Wings”; “Baby Mine”; “It’s A 
Circus Day Again”; and ‘Song of the Roustabouts.” Most of these 
were composed by Frank Churchill, who wrote the unforgettable 
“Who’s Afraid of The Big, Bad Wolf” and all of the score of 
“Snow White.” 


“Dumbo,” re-released by Buena Vista, has been hailed as one 
of the gayest and funniest of all Walt Disney feature-length car- 
toon productions. 


MAT ~DUMBO-2A 


HIGH-WIRE ACT . . . Dumbo, the little elephant with the famous big ears, finds 
himself perched high above ground as a group of cartoon comedians, the Five Crows, 
try to persuade him to test his flying powers. Scene is from Walt Disney's Technicolor 
cartoon feature, "Dumbo," re-released by Buena Vista. 


a ~ der: 


MAT-DUMBO-~1B 


TIMOTHY MOUSE ... is the tiny but 


tough companion of Dumbo, the baby 
elephant with the sail-like ears in Walt 
Disney's Technicolor cartoon feature, 
"Dumbo," re-released by Buena Vista. 


Timothy Mouse: 
A Mighty Mite 


Among the many fascinating 
characters to be seen in Walt Dis- 
ney’s feature-length cartoon com- 
edy, “Dumbo,” is the tough little 
mite known as Timothy Mouse. It 
would be difficult to find Timothy’s 
equal, even among witches and big 
bad wolves, for sheer rough-and- 
tumble boldness. 

But Timothy has a heart of gold 
behind his red bandmaster’s uni- 
form and his forbidding manner. 
When little Dumbo’s own folks, the 
elephants, desert him, it is Timothy 
who befriends the sail-eared baby 
pachyderm, and who shares with 
Dumbo the high adventures Dum- 
bo’s peculiar physical arrangement 
creates. Among these adventures is 
a hilarious experience with too 
much champagne accidentally con- 
sumed by Timothy and Dumbo in a 
moment of sorrow, “Pink Ele- 
phants.” It is said that the film’s 
high spot of merriment comes in 
this episode. 

“Dumbo” is re-released, in color 
by Technicolor, by Buena Vista. 


PINK ELEPHANTS 


A wonderful and definitely insane 
type of humor is to be seen on the 
screen again in the Pink Elephant 
sequence of Walt Disney’s captivat- 
ing Technicolor production, “Dum- 
box 

The Pink Elephant sequence oc- 
curs in the form of a mad dream 
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